72

DAFTAR PUSTAKA

Agustina, L., Hadi, P., Jubaedah, J., & Setiadi, I. K. (2024). The influence of
digital marketing and market orientation on marketing performance
moderated by competitive advantage. Quality and Economics
Management Studies Journal, 3(1), 45-58.

Amanda, N., & Nugroho, A. (2023). The role of Instagram marketing in
influencing purchase intention of fashion products. Journal of Digital
Marketing Studies, 7(2), 115-126.

Apriliawati, D. (2020). Metode pengumpulan data kuantitatif dalam penelitian
sosial. Jurnal Penelitian Sosial, 12(2), 55-66.

Bachri, S. (2023). Pengaruh media sosial terhadap keputusan pembelian produk
fashion di kalangan mahasiswa. Jurnal Ekonomi Kreatif Indonesia, 9(1),
22-34,

Bennett, D., Alford, T., & Carter, J. (2025). Applied quantitative research and
multivariate analysis. Journal of Modern Data Science, 18(1), 33—49.

Cesariana, R., Rahmawati, D., & Nugraha, A. (2022). Hubungan media sosial
dengan perilaku konsumen terhadap produk fashion bekas. Jurnal Ilmu
Komunikasi dan Bisnis Digital, 5(3), 77—88.

Cheung, C. M. K., Leung, M., & Lee, M. K. O. (2021). The impact of social
media marketing on consumer behavior. Journal of Interactive Marketing,
55, 68-85.

Chicco, D. (2021). Understanding R? and model fit in regression analysis. Journal
of Statistical Modelling, 14(2), 44-59.

Dwivedi, Y. K., Ismagilova, E., Hughes, D. L., Carlson, J., Jacobson, J., Jain, V.,

. Wang, Y. (2021). Setting the future of digital and social media

marketing research: Perspectives and research propositions. International
Journal of Information Management, 59, 102168.

Eleyon, M. S. (2023). F-test and p-values: A synopsis. International Review of
Statistical Methods, 19(1), 15-27.

Ghozali, 1. (2021). Aplikasi analisis multivariate dengan program IBM SPSS 26.
Semarang: Badan Penerbit Universitas Diponegoro.

Guo, R. (2023). Quantitative data analysis using SPSS. Singapore: Emerald
Publishing.

Hair, J. F., et al. (2019). Multivariate data analysis (8th ed.). Cengage Learning.

Hanaysha, J. R. (2022). An empirical study on social media marketing and its
impact on brand loyalty and purchase intention. International Journal of
E-Business and E-Government Studies, 14(2), 103—118.



73

Is Generation Z more inclined than Generation Y to purchase sustainable
clothing? (2024). Social Indicators Research, 175, 1155-1171.

Joshi, Y., & Rahman, Z. (2019). Consumers’ sustainable purchase behaviour:
Modeling the impact of psychological factors. Ecological Economics, 159,
235-243.

Julia, M., & Sari, D. P. (2024). Environmental awareness and second-hand
fashion consumption among Gen Z. Sustainability Journal, 16(4), 982.

Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges
and opportunities of social media. Business Horizons, 53(1), 59-68.

Kim, Y., & Choi, S. (2021). Environmental awareness and eco-friendly consumer
behavior among young adults. Journal of Consumer Studies, 29(1), 45-59.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Kotler, P., & Keller, K. L. (2020). Marketing management (16th ed.). Pearson
Education.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). Marketing 5.0: Technology for
Humanity. Wiley.

Kumar, V., Ramachandran, D., & Kumar, B. (2021). Influence of new-age
technologies on marketing: A research agenda. Journal of Business
Research, 125, 864-877.

Lantang, F., Tulung, J., & Wangke, S. (2024). Multicollinearity and regression
model validity in consumer behavior studies. Manado Journal of Business
Analysis, 8(1), 55-66.

Marbun, P. S., & Sihombing, R. (2022). Pengaruh social media marketing
terhadap keputusan pembelian melalui minat beli. Jurnal Manajemen
Pemasaran Indonesia, 12(1), 1-15.

Masserini, L., Bini, M., & Difonzo, G. (2024). Generational differences in
sustainable fashion consumption. Social Indicators Research, 175, 1155—
1171.

Mirdad, A. J., Setyawan, A. F., Rasyid, C. A., & Wiratama, N. Y. (2025).
Pengaruh strategi pemasaran digital terhadap keputusan pembelian
produk di e-commerce. Jurnal Bisnis Darmajaya, 11(1), 72-86.

Mostafa, M. M. (2007). Gender differences in Egyptian consumers’ green
purchase behaviour: The effects of environmental knowledge, concern and
attitude. International Journal of Consumer Studies, 31(3), 220-229.

Nugroho, A. (2021). The growth of thrifting trends among Indonesian youth.
Jurnal Ekonomi Kreatif Indonesia, 5(2), 60—72.



74

Nunnally, J. C. (1978). Psychometric theory (2nd ed.). McGraw-Hill.

Pradana, D. (2021). Instagram visual content and its influence on consumer
purchase behavior in the fashion industry. Asian Journal of Business and
Management, 9(1), 14-25.

Putri, N. D., & Kurniawan, A. (2022). TikTok influencer marketing and its effect
on students’ purchase decisions. International Journal of Social and Digital
Communication, 4(3), 34-47.

Rahma, S., Firdaus, H., & Sari, M. (2024). Digital marketing contribution to
UMKM competitiveness in Indonesia. Journal of Indonesian Business
Innovation, 3(2), 77-89.

Rahmadani, W., & Yusuf, M. (2024). Analisis heteroskedastisitas pada model
regresi perilaku konsumen. Jurnal Statistik Terapan, 10(1), 40-52.

SAGE Methods. (2024). Quantitative data processing and analysis: Global
standards for data quality. SAGE Publications.

Sari, A. (2020). Thrifting as a sustainable fashion consumption behavior. Journal
of Consumer Behavior Studies, 8(2), 112—125.

Sharifnia, A. M., & Rahman, T. (2025). 4 primer of data cleaning in quantitative
research: Handling missing values and outliers. Journal of Quantitative
Research Methods, 17(1), 21-38.

Slater, C., & Hasson, F. (2024). Quantitative data quality assurance, analysis and
presentation. Journal of Applied Quantitative Methods, 19(3), 45-59.

Subhaktiyasa, 1. (2024). Metodologi penelitian kuantitatif. Yogyakarta: Media
Ilmiah Nusantara.

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung:
Alfabeta.

Sugiyono. (2023). Statistika untuk penelitian. Bandung: Alfabeta.

Tanady, T., & Fuad, N. (2020). Customer purchase decision process and digital
influence in fashion industry. Jurnal Manajemen Indonesia, 20(3), 230—
242.

Tukan, J., & Tambunan, R. (2024). The influence of online marketing on
purchasing decisions among students in Indonesia. Jurnal Bisnis Digital
Indonesia, 7(1), 51-62.

We Are Social. (2024). Digital report Indonesia 2024. We Are Social x Meltwater.

Wiederhold, M., & Martinez, L. F. (2018). Ethical consumer behaviour in
Germany: The attitude—behaviour gap in the green apparel industry.
International Journal of Consumer Studies, 42(4), 419-429.



75

Xu, Y., Chen, Z., & Zhang, S. (2022). Exploring young consumers’ motivation for
second-hand clothing shopping: A sustainability perspective. Journal of
Cleaner Production, 341, 130865.

Xu, Y., Zhou, Y., Jiang, M., & Shen, L. (2022). Environmental awareness and
sustainable consumption among young consumers. Journal of Sustainable
Fashion, 5(2), 98—110.



